
Environment
We are committed to reducing the environmental impact of our 
operations, and recognize that we can have a considerable impact on the 
environment by improving our approach to waste management, energy 
consumption, packaging, transportation and refrigerant efficiency, and more.   

Reduce
food waste by 50%
in our corporate retail operations by 2025

Joined One Planet 
Business for Biodiversity, 

an initiative designed to meaningfully 
protect and restore biodiversity 

around the world

Partnered with Loop
to bring President’s Choice® 
and other branded products to 
market in packaging that can 
be reused over and over again

All PC® product plastic packaging will be

reusable or recyclable 
by 2025 

Eliminated more than

13 billion
plastic bags from our 
stores since 2007

Reduced our

carbon 
footprint 29.7% since 2011

Sourcing
Our customers expect the products we sell to be safe and responsibly 
sourced. This means upholding our values throughout our supply chain, 
promoting safe and sustainable products, and supporting Canadian 
suppliers.

100% 
of President’s Choice® eggs are sourced 
from hens raised in cage-free environments

Member of the Accord and on the Steering 
Committee, which has resulted in meaningful 

improvements in working conditions for 

2 million 
garment workers in Bangladesh

Offer more than 150
Marine Stewardship Council (MSC) 
and Aquaculture Stewardship Council 
(ASC) certified seafood products

Reinforced our 
commitment to protect 
human rights in our supply chain

Added 22
President’s Choice® Plant-Based 

products that are third-party 
certified vegan

Source produce from 
more than

400 
Canadian growers and packers

Community
We want to make a positive difference in the communities we serve, with a 
focus on tackling childhood hunger, putting women’s health first, funding 
research that advances solutions to sustainable food challenges, promoting 
health and wellness and giving back to the communities we serve.  

More than 

$9.8 million
raised and donated to community 
and charitable organizations benefitting 
women’s health across Canada

TM

Provided access to food and 
food education to more than

800,000
children nationwide at school, after school, 

on the weekend and throughout the summer

With the help of our customers, colleagues, 
employees and partners, raised and donated 

$89.9 million
to research, charities and non-profit
organizations across Canada

Our pharmacists administered more than

2.01 million*
vaccinations and injections

Over the past decade, 
colleague injuries 
have been reduced by 44%

Donated more than

5.4 million
kilograms of food to food banks and 

food recovery agencies

This highlight summary represents our corporate social responsibility progress within our corporate operations in 2019. For CSR-related inquiries, please contact us at csr@loblaw.ca *Data does not include Loblaw pharmacies in the province of Quebec.




