
Our CSR Priorities As Canada’s food and pharmacy leader, we aim to create positive environmental and social change by focusing on the issues that matter 
most to our customers and colleagues. Our actions are focused on three areas where we believe we can make the biggest difference:

Respecting the environment
Our aim is to reduce the environmental impacts of our operations, with 
a focus on food and packaging waste, and greenhouse gas emissions 
related to electricity, transportation and refrigeration.

Recognized as one of Canada’s 
Greenest Employers

Introduced Loop to Canada, 
offering almost 100 products in 

reusable containers

Reduced food waste sent to landfill 
by 86% in our corporate retail operations

Reduced our corporate carbon footprint 
by 30.9%

In partnership with WWF-
Canada, sold Ontario native 
plants in 35 garden centres

Sourcing responsibly
We strive to sell products that are safe and responsibly sourced. This 
means upholding our values throughout our supply chain, sourcing 
products sustainably and ethically, and supporting Canadian suppliers.

Purchased one million pounds of 
beef from CRSB certified farms and 
ranches, becoming the first Canadian 
retailer to do so

Purchased approximately $1 billion in local produce

Extended our Integrity Action Line 
to our supplier network

Released Our Position on 
Human Rights

Retail more than 800 control brand products 
third-party certified to environmental and/or 
social sustainability sourcing standards

Making a positive difference in 
our communities
We aim to support our colleagues and communities by placing a 
focus on advancing diversity, equity and inclusion (DEI) through our 
operations, promoting health and wellness, and our philanthropic efforts.

Donated more than five million kilograms of 
food to food banks and food recovery agencies

President’s Choice Children’s 
Charity provided access to food 

and food education to nearly 
800,000 children nationwide

Workplace injuries are down by 41% 
since 2010

LOVE YOU by Shoppers Drug 
MartTM held the Run for Women 

virtually, engaging 26,000 
Canadians to support women’s 
health organizations nationwide

TM

Recognized as one of Canada’s Top 
Employers and Greater Toronto’s Top 
Employers every year since 2010, and 
as one of Canada’s Best Diversity 
Employers every year since 2011

This highlight summary represents our corporate social responsibility progress within our corporate operations in 2020, unless otherwise noted.  For more information about these highlights, and more, review the 2020 CSR report.
WWF® and ©1986 Panda Symbol are owned by WWF. All rights reserved. Used with permission.
For CSR-related inquiries, please contact us at csr@loblaw.ca.
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